
Marketing Campaign

Interactive Marketing
-Brand campaign including online promotion, user-generated content, mobile marketing, 

and result analysis through multiple outlets of social networking.



• French Contemporary Brand

• Designer Simon Porte Jacquemus

• Young, Fun, and French 

• Iconic Mini Bags and Accessories

The Brand location

• Brand owned main E-commerce Store

• Available on 20+ luxury online retailers

• Pop-up archive sale November 2019



Brand Guidelines



Brand Mood Board

“My name is Simon.
I love blue and white, stripes,
the sun, fruit, curves, life, Marseille,
and the 80’s”



• Branding campaign targeted towards the 
global audience.

• Select ambassadors will be from France, USA, 
Korea, Brazil, and Uganda

• “No matter where you are, you can take part 
and celebrate the French style”

• Day in life vlog posts and Instagram posts by 
the chosen ambassadors will encourage the 
audience to take action and share their own 
style for a chance to party in Paris. 

GOALS

1. Create media buzz to increase potential 
followers of the brand

2. Enlarge the location of target audience 

Live “my” Jacquemus Campaign



1. French Fashion

Target Audience: LA, NYC

Budget: $200 Daily, $2.00 - CPC

Potential Reach:340,000

2. Live “My” Jacquemus Pop-up 
Event

Target Audience: Paris, NYC

Budget:$200 Daily, $2.00 - CPC

Potential Reach: 490,000

Facebook Campaigns Display ads



• Campaign Link: 
https://us20.campaign-
archive.com/?u=386322bed776fff421fac3a0f&id=6d264a4816

E-mail



• LA/NYC

• Daily Budget : $500

SEM
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